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Company structure

64,0%
Zignago Holding S.p.A.
(MARZOTTO FAMILY)

36,0%
FREE FLOAT on the ITALIAN
STOCK EXCHANGE

Zignago Vetro
324.9 min€ .
ZV Group consolidated

615.7 min€

51%
Zignago Vetro France Zignago Véiro Polska Vetri Speciali Zignago Glass USA
64.0 min€ 84.1 min€ 300.5 min€ (*) 4.5 min€
............. 30%
100% 100% 50% 100%

............. 40%

NRG Glass Verreries General Vetri
du Sud Est

Tre.Ve. Moulds

100% 100% 100%
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Italian Glass Moulds
4.3 mIn€

100%
100%

2024 data

Vetro Revet
19.0 min€

(%)

Vetreco
35.6 min€ (*)

Julia Vitrum
31.9 mIn€ (*)

*100% of turnover



/ignago Holding

Zignago Vetro's main shareholder is Zignago Holding S.p.A, an industrial holding located in North-East Italy, with
assets in a diversified number of sectors and fully owned by the Marzotto Family.

BN ./GNAGO
MHOLDING

ZIGNAGO VETRO
“omes 1 FIERITA 64,04% BOSS TOWER©

HUGO BOSS

b MARZOTTO WINE ESTATES H Sustarn ability
100% 10,02% 100%
: GIC'_SS Renewable
Fine wines containers Fashion/retail ! energy
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/ignago Vetro milestones

Portogruaro Acquisition of 3 companies Acquisition of Acquisition of ACgUiSITlon of
Plant: F&B + producing specialty Zignago Vetro Vetro Revet: Italian Glass
C&P + Pharma containers, later merged Polska in Poland: recycling of glass Moulds: . o
info Vetri Speciali C&P + F&B cullet production of Vetri Speciali
moulds acquires General
Vetri: glass
distributor
1979 1987 1994 1995 2002 2004 2007 2011 2013 | 2017 2019 @ 2022 2024
Acquisition Acquisition of Listed on the Vetreco: Julia Vitrum Vetri Speciali
of the Zignago Vetro Italian Stock recycling of recycling of acquires Verreries
Empoli France in France: Exchange glass cullet glass cullet du Sud-Est, Tre.Ve.
plant: F&B luxury perfumery and NRG Glass
& spirits Moulds, specializing
in glass distribution
and mould
production
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Business Units

2024 (€m)

ZIGNAGO VETRO
Sales € 324.9

ZIGNAGO VETRO FRANCE

Sales € 64.0

ZIGNAGO VETRO POLSKA

Sales € 84.1

VETRI SPECIALI
Sales € 300.5 (*)

VETRECO
Sales € 35.6 (*)

VETRO REVET
Sales € 19.0 (*)

JULIA VITRUM
Sales € 31.9 (*)

ITALIAN GLASS MOULDS

Sales € 4.3

ZIGNAGO VETRO

MARKET SEGMENTS

Food & Beverage
Cosmetics & Perfumery

Luxury Perfumery

Food & Beverage
Cosmetics & Perfumery

Specialty containers

Glass cullet recycling

Moulds production and sale

COMPANY PRESENTATION

& FINANCIAL RESULTS

MAIN CHARACTERISTICS

Flexibility, efficiency, and technical know-
how are keys to success.

Focus on selected segments of food &
beverage and cosmetics & perfumery.

Extraordinary catalogue of high-quality and
efficient products.

Focus on the luxury perfumes market.

Wide range of personalized products
for niches of the global glass containers
market for cosmetics & perfumery and for
food & beverage.

Highly personalized special glass containers,
produced in very small lots
with the utmost attention to efficiency.

Cutting-edge technology for processing

cullet according fo the highest standards of: v'  Located in strategic areas

color separation to produce the best
quality of finished

High tfechnology and
well-established know-how

COMPETITIVE ADVANTAGE

v Flexibility

v Quality

v Quality

v Innovation

v' Personalization

v" Production of small lots

v' Personalization

v" Production of small lots

with a strong growth
potential

v' Synergy and diversification

(*) 100% of turnover



International presence

ZIGNAGO VETRO

POLSKA

Trabki, Poland

ZIGNAGO VETRO

Vieux Rouen sur Bresle & Paris, France

@ VETR!

Gardolo,
Ormelle,
® San Vito al Tagliamento,
ltaly
—ZIGNAGO GLASS O
New York, USA
. JVLIAVTRIM

Irs o o

]TALM A———— San Vito al Tagliamento, ltaly

GLASS

MouLDs

Poriogr'liaro
"4y GLASS
ni ‘J MOULDS vet L =
Borgo Mantovano, Italy Supino, Italy
ZIGNAGO GLASS
USA
Miami, USA Empoli  Fossalta di Portogruaro
vetr {z)revet Italy
Empoli, ltaly ZIGNAGO VETRO
® Glass companies Sales office®  HQ Glassrecycliag  Moulds production
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Qur core business

Group
615.7 MIn €
Zignago Vetro Group is among the leading producers of
hollow glass containers in Italy and is one of the most
important players on an international level. Our main markets
are: 28.4% 22,4%
- Food and Beverage
- Cosmetics and Perfumery 5.7%
- Specialty Containers
Thanks to our know-how and flexibility, we are uniquely 43 6%
positioned to produce a broad spectrum of products,
standard & customized, with different colours, shapes and _
dimensions, for these markets. F&B C&p Specialty Other
2024 data

COMPANY PRESENTATION
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Our identity

VALUES

Safety and

fransparency

ZIGNAGO VETRO

COMPANY PRESENTATION
& FINANCIAL RESULTS

VISION
To give form to ideas and substance to
creativity.

MISSION

To give a future to the tradition of glass by
creating innovative and sustainable products
that improve people’s everyday lives, while
taking care of our communities and the
environment.

STRATEGY

We are a dynamic Group, with a strong
international mindset.

TRADITION

Combining business goals with social and
ethical vision, by focusing on sustainability.



Business model

PEOPLE
An essential and distinctive element of the Group'’s success.

FLEXIBILITY AND EFFICIENCY

Zignago Vetro Group offers products that differ greatly,
ranging from standard to customized items, to those offering
very significant innovations, up to the production of specialty
containers featuring shapes, colors, dimensions, and
production lots that are extremely far from the conventional
ones.

INNOVATION

We pay a high attention in both product and process
innovation, with the aim to realize our products in the best
possible way.

QUALITY

Intended as an added value that is expressed through
flexibility in responding to changing market demands, after-
sales assistance, and a fransparent and collaborative
approach.

COMPANY PRESENTATION
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Commercial presence
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Ca'del Bosco CAMPARI e @ -

. LVMH
i crug CTANEL Hﬁﬁadﬁ}zs ls i
/@ v NONINO it PARIS n?'cl: NSDI:nNC. W O
ordierde —= <
FRESCOBALDI KIKO YVES ROCHER ~ DOLCE: GABBANA LANCOME ?I.?\HE
MAKE UP MILAND AVON PARIS
A 1 Rigont. ! .
sl Kraft(Heinz QT LOREAL  cosnova AR .
Jﬂﬂ/ﬂ%ﬂ/y/few/a : ALt L e S S Ie
Conservelitalia [ oﬂe[r?ﬁlﬁﬁa %M‘?b—
ZARA -
. =
ASI GUERLAIN BURBERRY®

[[[[ BH mlsm ESTE AGRICOLA
dal By

i LAUDER
DIAGEO Concentration rate of  Customer loyalty
the first 5 clients’

4
y CO FCO

(revenues)?

o= Constellation e HENNEsSSs Zignago Vetro 19% 92%
¥ Brands Y

= IV France 49% 92%

MENTs < it vp
olska 20% 91%
GASSER | SAN BENEDETTO SACLA : :
Vetri Speciali 27% 92%

MUTTl @darbo "' Net of intercom
>y pany sales
o TN FERBERO t ]8 9 2Revenues from customers present also in the previous 2 years

(net of intercompany sales)

COMPANY PRESENTATION 1
ZIGNAGO VETRO & FINANCIAL RESULTS


http://www.google.it/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwijwL_Jt9TWAhXJuBoKHQxLAiwQjRwIBw&url=http://worldversus.com/HM-vs-Zara&psig=AOvVaw1tLzX1fTy1zetWM6pf76Vr&ust=1507119422503221

Sales and profitability tfrack record

Euro (m)

700

600

500

400

300

200

100 9 58 57 62 71

j—

1988
1989
1990
1991
1992

ZIGNAGO VETRO

1993
1994
1995

40 43 4
0 v g 23 27

1996
1997
1998
1999
2000
2001
2002
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Sales and EBITDA (1988-2024)

2003
2004
2005

S ales

2006
2007
2008
2009

EBITDA

2010

2011

2012

2013

2014

2015

2016

2017

2018

2019

2020
2021

2022

699

616

CAGR: +7,9%

136

CAGR: +7,4%

2023
2024



FY 2024 revenues & profitabllity

Revenues (€m) EBITDA (€m)
31,4%
800 +91% 250 ,
+30,0% -12,0% "o 27.7% 281% 499 264% 253% 9217 30%
600 +21,2% '
+11,7% -3.3% 150 20%
400
100
200 376,5 420,5 l 406,6 493,0 50 M 106,6 136,2 0%
0 0 0%
2018 2019 2020 2021 2022 2023 2024 2018 2019 2020 2021 2022 2023 2024
EBIT (€m) Net Result (€m)
150 21,6% 25% o 17.5% 20%
:zz 20% 100 15%
15% 80 A%
75 o 60 122,4 10%
50 758 99,2 ° 40 86,6 -
25 645 692 539 /¥ 669 5% ) 450 531 454 600 519 7
0 0% 0 0%
2018 2019 2020 2021 2022 2023 2024 2018 2019 2020 2021 2022 2023 2024

COMPANY PRESENTATION
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FY 2024 revenues & profitabillity by BU

ZIGNAGO VETRO

Revenues (€m)

500 16,2%
400 h— -l
—
300
200 324,9
100
0
FY 2023 FY 2024
EBITDA (€m)
150
30,1%
100 191%
) n
0
FY 2023 FY 2024
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40%
30%
20%
10%

0%

80

70

60

50

ZIGNAGO VETRO FRANCE

Revenues (€m)

'%‘

73,9
64,0
FY 2023 FY 2024
EBITDA (€m)
10,5%
10,5% 12%
< o
8%
7.8
4%
6.7
0%
FY 2023 FY 2024
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FY 2024 revenues & profitabillity by BU

VETRI SPECIALI (50%)

Revenues (€m)

200 -10.1%
 —

150

100

50

FY 2023 FY 2024

EBITDA (€m)

70 35,5%

60
50
40
30
20
10

26,5%

FY 2023 FY 2024
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40%
30%
20%
10%

0%

95

90

85

80

75

35
30
25
20
15
10

ZIGNAGO VETRO POLSKA

Revenues (€m)

-9.1%
92,5
84,1
FY 2023 FY 2024
EBITDA (€m)
34,2%
— 27,8%
—
31,7
23,4
FY 2023 FY 2024

40%
30%
20%
10%

0%
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332
328
324
320
316
312
308
304
300
296

1H 2025 revenues & profitability

Revenues (€m)

80
70
60
50
40
30
20
10

1H 2024 1H 2025

ZIGNAGO VETRO GROUP

EBITDA (€m)

22,4%

1H 2024
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1H 2025

35%
30%
25%
20%
15%
10%
5%

0%

30
25
20
15
10

Net Result (€m)

8,0%

2,9%

8.8

1H 2024 1H 2025

16

9%

6%

3%

0%



1H 2025 revenues & profitability by BU

ZIGNAGO VETRO

Revenues (€m)

172
+0,5%
170
168
1H 2024 1H 2025
EBITDA (€m)
40
18,7% 30%
30
20%
20 7
10 10%
0 0%

TH 2024 1H 2025

ZIGNAGO VETRO

COMPANY PRESENTATION
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40
35
30
25
20
15
10

N W A~ O

ZIGNAGO VETRO FRANCE

Revenues (€m)

-31,3%
37.0
25,4
1H 2024 1H 2025
EBITDA (€m)
20%
11,9%
» 10%
21%
] 0%
1H 2024 1H 2025
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1H 2025 revenues & profitabllity by BU

VETRI SPECIALI (50%)

Revenues (€m)

81
80
79
78
77
76

1H 2024

1H 2024

ZIGNAGO VETRO

1H 2025

EBITDA (€m)

1H 2025

COMPANY PRESENTATION
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30%

20%

10%

0%

50
40
30
20
10

16
14
12

ON NMNOLOOO

ZIGNAGO VETRO POLSKA

Revenues (€m)

P -4,7%
—
46,3 42,3
1H 2024 TH 2025
EBITDA (€m)
133 20%
82 10%
0%
1H 2024 1H 2025
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.V Group — Balance sheet

Net Capital Employed (€m) Net Working Capital (€m) and % on Sales
250 35.4% 40%
700 29 0% 31:3% 31.1%
600 200 o7 27.9% 24,3%
500 .27 21,3% 50%
150 >
400 20%
300 602,5 617,3 6720 100 184,1 217.9
473,3 4872 5121 ' 178,46
200 41 7,2 ! ’ ! 50 122,0 127,3 104.9 10%
100 87,3 .
0 0 0%
2018 2019 2020 2021 2022 2023 2024 1H 2025 2018 2019 2020 2021 2022 2023 2024 TH 2025
Net Equity (€m) Net Financial Debt (€m)
400 400
300 300
o 3180 287 3703 20 301,3 W00
’ 284,0 , ,
0 0
2018 2019 2020 2021 2022 2023 2024 1H 2025 2018 2019 2020 2021 2022 2023 2024 1H 2025

COMPANY PRESENTATION
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[V Group — Cash flow from operation &
capex

Cash Flow from Operations (€m) and % on Sales

200 0%
26,0%
180 N
e 25%
160 21.0% 22.1%
140 19,6% N
120 13,6% o
100 o
181,9
80
60 120,0 10%
40 791 826 32 87.4 90,3 .
20
0 0%
2018 2019 2020 2021 2022 2023 2024 1H 2025

ZIGNAGO VETRO

COMPANY PRESENTATION
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200
180
160
140
120
100
80
60
40
20

Capex (€m)

838 816 774 862

2021 2022 2023 2024 1H 2025

20



2,50

2,00

1,50

1,00

0.50

0,00

Financial structure,

Key financial structure ratios

2.4
2,21

2,13 2,08 2,13

1,93

1,64 1.72

1,92
1,75

1,04

1,10 113 1,12
% 1,08

0,81 0,89

0,81

0,59

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

====Net Financial Debt / Net Equity

Net Financial Debt / EBITDA

ZIGNAGO VETRO
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EPS & dividends

1,60

1,40

1.20

1,00

0,80

0.60

0.40

0,20

0,00

EPS and Dividend distribution (Euro)

90%
73% 138 77%  g0%
° 70% 70% 71% 70% 70% 49%
70%
60%
50%
40%
0,59 30%
045 20%
0,36 036 040

0.32 10%
0,22 0,24 0,25 °
0%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
DPS (Dividend per share) === EPS (Earning per share) Pay out %
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ESG (Environment, Socidl,
Governance)

Our Mission:

To give a future to the tradition of glass by
creating innovative and sustainable products
that improve people’s everyday lives, while
taking care of our communities and the

environment.

ANNEX ’
ZIGNAGO VETRO ESG APPROACH



ESG (Environment, Socidl,
Governance)

Aware of its role for the sustainable development, Zignago Vetro has linked its activities fo the 2030 Agenda of the

United Nations, focusing mainly on the subsequent points that are connected to 3 main pillars:

©® ENVIRONMENT
PILLARS v/ ESRS-E1: Climate change
v ESRS-E2: Pollution

v ESRS-E3: Water and marine resources

v' ESRS-E4: Biodiversity and ecosystems
v' ESRS-ES5: Resources and circular economy

® SOCIAL
v ESRS-S1: Own workforce
v' ESRS-S3: Affected communities

v ESRS-S4: Consumers and end users

Governance

GOVERNANCE
v ESRS-G1: Business conduct

ANNEX
ZIGNAGO VETRO ESG APPROACH
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ESG - Environment

The Group bases its strategic orientation in the field of sustainability on three main factors:

- Reduction of natural resource consumption: The use of glass cullet, which is fully recyclable,
reduces the need for virgin raw materials, cutting down on extraction activities and contributing
to sustainability, particularly in relation to climate change, pollution, and the circular economy;

- Reduction of energy consumption: The use of glass cullet enables significant energy savings,
both by reducing the energy required for raw material extraction and by using less energy in
the melting furnaces;

- Reduction of CO2 emissions: Replacing virgin raw materials with glass cullet reduces the amount
of CO2 emitted during the melting process, contributing to the fight against climate change
and pollution.

The strategic guidelines regarding sustainability issues are:

- Reduction of absolute Scope 1 GHG emissions to 212,203 tons CO,eq by
2030;

- Reduction of absolute Scope 2 GHG emissions to 3,940 tons CO,eq by
2030;

- Use of 100% renewable electricity by 2030;
- Reduction of absolute water consumption to 454,492 m3 by 2030;

- Average use of recycled glass in the production process at 59.3% by
2030.

ANNEX

ZIGNAGO VETRO ESG APPROACH 25



ESG - Environment

In line with pursuing its strategic sustainability objectives, the Group has developed the following products:

Lightweight products (since 2019)

- Reduction of weight while maintaining unchanged characteristics;

- Lower environmental impact due to reduced use of raw materials;

- Optimization of logistics (reduction of weight and fransported volume);
- Target: Food & Beverage, Cosmetics & Fragrance sectors.

Deep Green collection (since 2017)

- UVAG glass containers with anti-UV protection up to 89%;

- Use of recycled glass up to over 90%;

- Target: Cosmetics & Fragrance sectors, eco-design conscious customers.

Half-White containers

- Food jars in half-white color;

- Use of recycled glass between 30% and 55%;

- Target: Food sector, customers seeking sustainable packaging without compromising on quality and
functionality.

New interchangeable closures (since 2022)

- Screw cap instead of crimped closure;

- Allows for reuse or easy recycling of bofttles;

- Afttractive design with convenient opening/closing,

- Advantage for the glass industry: with a single mold and different collar, two types of containers are
produced.

ANNEX
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ESG - Social

The Group has attained the following social achievements:

ZIGNAGO VETRO

The female workforce represents 28.3% of the total workforce
Corporate Welfare Plan implemented in ZV Italy

insurance policy extended for situations outside of work
smart-working implemented in all the compatible business functions

starting of a social inclusion projects

Zignago Vetro Academy project

ESG suppliers evaluation procedure: 100%

UN Global Compact participation

ANNEX
ESG APPROACH
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ESG - Governance

The Group's governance has an Internal Control and Risk
Management System, aimed at identifying, measuring and
monitoring the principal risks. The main bodies are:
- the Board of Directors;
- the Directorin charge of the Internal Control and Risk
Management System;

- the Control and Risks Committee;

Ll

- the Internal Audit Manager;
- the Board of Statutory Auditors;

- the Supervisory Board. ‘
The main elements upon which the Internal Control System is
based are as follows:

- the Ethics Code;

- organizational structure;

- powers and delegations.

ANNEX
ZIGNAGO VETRO ESG APPROACH

The structure of Board of Directors s
characterized by independency and gender
balance:

50% = Indipendent Directors
Non-Indipendent
Directors
50%
42%

= Male =Female

Since 2019, Zighago Vetro has established a
comprehensive ESG framework, which is stfructured
as follows:

- ESG Policy;

- ESG Organizational Structure: ESG Committee,
ESG Coordinator, ESG Consultants;

- ESG Governance: ESG Strategy, ESG Policies,
ESG Objectives System and the measurement
of their achievement.

28
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ﬁ The Group has elaborated a strategic program for the achievement of various certifications in the next years:
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ESG Rating

The Group has received the following scores in the ESG ratings:

ZIGNAGO VETRO

ESG APPROACH

CDP CDP Sustainalytics Morningstar  EthiFnance Moody’s MSCI S&P
Ecovadis Climate Water
e e (since 2021) (since 2021) (since 2020) (since 2019) (since 2020) (since 2023)
90/100
2024 B B 122 Notupdated Notupdated Notupdated BBB 52/100
Platinum yet yet yet
85/100 i 5
2023 A A 116 Regional Top- o)1 09 50/100 BBB 49/100
Platinum Rated Badge
85/100 i -
2022 B A 12,2 Regional Top- ¢ 100 50/100 BB -
Platinum Rated Badge
83/100 i 5
2021 B B* 11,9 Regional Top- o) /109 42/100 BB -
Platinum Rated Badge
62/100
2020 B* B* - - 53/100 38/100 BB -
Silver
59/100
2019 B* B-* - - 28/100 28/100 - -
Silver
55/100
2018 : B* B-* - - - - - -
Silver
[ R R R
| 1
1 i A 1
! PLATINUM [y In 2024. PIahT\um' Medal k?y !
| ecovadis Ecovadis, being included in I
l Sustainability Rating I
! 2024 the top 1% of rated
1
| .
I companies. !
e o o o o o e e )
ANNEX 30



LIGNAGO VETRO

Contacts:

Giovanni Puri Purini

Investor Relations Manager
investorrelations@zignagovetro.com

Zignago Vetro S.p.A.
Via Ita Marzotto 8, 30025 Fossalta di Portogruaro (VE) - Italy
Tel (+39) 0421 246111 - info@zignagovetro.com

ZIGNAGO VETRO
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